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Overwhelming follower count! Over 19 M on TikTok

B O MONA

Introducing

Promotional development through Social Media
for the Philippine market

>
. 22
i
" 3 6
o®
¢

p.1



Insights on Inbound Trends
from the Philippines

In 2023, the number of Filipino visitors to Japan reached a record high of 622,300, marking the highest
ever. Their spending was 1.7 times higher than in 2019. According to the Japan National Tourism
Organization (JNTO), which released its tourist statistics on January 17, 2023, there were 622,300 Filipino
visitors that year. On the same day, the Japan Tourism Agency also published the results of a survey on
tourist spending by foreigners visiting Japan in 2023. It was found that Filipino visitors spent approximately
112.3 billion yen, which is 1.7 times more than their spending before the pandemic in 2019.
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Trends in Spending by Filipino Visitors to Japan
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In the Philippines,
social media is

the most effective method

for promotions.

@®Overview of the Adoption and Usage

of Connected Devices and Services
in the Philippines

. Number of
Total population

118.2 M 1174 M

Number of
social media users

Number of
personal internet subscribers

86.98 M 86.75 M

Source: Meltwater https://search.app/NujDJmca7nHJ82P36

mobile phone subscribers

Key Facts About the Population of the

Philippines: Check the updated 2024
social media statistics for the
Philippines to develop a social media
marketing strategy that responds to
the latest trends.

Source: Meltwater

®Main Reasons for Using Social Media

This is a survey result from DataReportal on the most used social media
platforms by users in various countries, covering internet users aged 16 to
64 who used social media at least once a month. Note that YouTube is not

Keeping in touch with friends and family 67.7%
Killing time 43.4%
Finding content (e.g., articles, videos) 42.3%
41.6%
Seeing what's trending 40.9%

Watching live streams

Finding products to buy

Posting about one's life

Watching or following sports 32.3%
Following celebrities or influencer JECIO VA
Viewing content from favorite brands 297%

Networking or researching for work 292%

Sharing opinions and engaging 0
in discussions with others 248/0

_ 21.2% Finding communities or interest groups with similar mindsets

Source:https://inbound-lab.com/news/social-media-marketing-southeast-asia/
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Introduction to National Influencer

MONA's Profile

Leading performer of anime songs in Japanese in the Philippines

MONA
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Find more details about MONA on the next page!
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19M Follower

323.3M Like

n 2.42M Follower

@ 1.24M Follower

G 0.37M Follower
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1 17,000 Monthly Listeners
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MOST VIEWED TIKTOK VIDEO 2022
TIKTOK BREAKTHROUGH CONTENT CREATOR OF THE YEAR 2022

TIKTOK LIVESTREAMER OF THE YEAR 2022

TIKTOK GIMME THE MIC GLOBAL FINALS IN TOKYO, JAPAN



m 13K views \\ '

DUNKIN' [5] 9.3K views Achieved 26M views!
1Q1Y1 a 14K views \ VITRESS
mantou I .

clothing

I 30.6K likes

) 22.6K likes

2023 “ + 176,895 followers

(f 23.9K likes D + 3.6K subscribers

Cr 9.3K likes @ | n +1,093,511 followers d‘ + 490K followers

_/ I n B 25 s G +35.1K subscribers '@I + 85,054 followers

2020 n +38,501 followers a +44.0K subscribers N +1:3M followers
| I + 65,192 foll
G + 143.0K subscribers @ 65 ollowers

G + 137.71K subscribers
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Main Characteristics of the Core Content

d SPOTIFY | YOUTUBE MUSIC ANIME / OTAKU /
7 APPLE MUSIC | NETFLIX 1Q1YI COSPLAYERS / GAMERS

@ SKINCARE | DAIRY ESSENTIALS | GEN MZ SKINCARE /
. CONVENTIONS CLOTHING BRANDS

FOOD PANDA | GRAB | CARS | TOURISM FILIPINOS / TRAVEL /
PRGANIZATIONS | KLOOK | KKDAY TOURISM BRANDS
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She's not gone; sh




